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Proposal over body language and powerful words in business communication
Communication refers to the exchange of ideas or information between the receiver and sender, is a challenging aspect of my business life, and especially in selling. In the world, today communication has become more complicated since businesses are being conducted using various communication methods. Therefore, any communication blunder can cost an individual or company more than they think. Hence there are several ways to avoid the drawbacks of poor communication and establish a productive business relationship. There are two suggestions one ought to consider that use of body language and powerful words. 
The first proposal about the use of body language: to improve business communication that will lead to increase in sales. Strong marketing skills rest on one's ability to back up their powerful words with physical actions that project honesty, confidence, and openness. That helps to foster trust and increases the desire to react cooperatively to consent. 
According to study from language experts Gengo and some psychologists, non-verbal communication and body language have a more significant effect on a conversation than the actual or powerful words that one say.

More than 55% of messages are channeled through nonverbal cue like posture and gesture, and studies have proven that the accurate gauge of anyone’s true intentions and attitudes is through their body language more than their choice of words and tone of their voice. Several studies have highlighted that humans are 80% more likely to recall information that was communicated to them both visually and orally. 
Below are some methods on how to improve body language and non-verbal communication to increase one's rate of success and be on top of the game:
· Perfect the handshake. Researchers from the University of Chicago have published a collection of studies affirming that any handshake whether floppy or firm promotes honesty, makes individuals feel comfortable, and increases the behavior for cooperation that leads to deal-making (Mehrabian, Albert. Nonverbal communication. Routledge, 2017).
· Maintain friendly eye contact. The eyes are the windows to the soul. Truly, one of the most influential tools of communication is eye contact between two people, since it conveys sincerity, trust, and openness.
· Beware of one’s facial expressions. In business communication, for example, negotiation setting one's facial expression will be under scrutiny, so they should aim to make sure that they improve the positive verbal cue they are giving. Clients will always be looking to see that our physical gesture mirrors our words. 


Secondly, when using powerful words, the following are strategies can be used to increase the chances of making business communication effective.
· Empathy is crucial: having understanding is one of the vital elements of being an excellent communicator. It means thinking about the words or communication from the point of view of the receiver. It involves focusing on what a customer wants to learn due to the result of our communication, not what am supposed to tell them. Empathy is about proving that one cares about the situation of the other person. Empathy is an essential part of an emotional connection. Thus, when using powerful words to have empathy and emotional connection when apologizing to customers (Barrett, Deborah J. "Strong communication skills a must for today’s leaders." Handbook of business strategy pg.390).
· Think before communicating. Quick responses, whether via electronic methods or verbal, cannot be effective and might even lead to misunderstanding. Though a timely response is imperative, it is critical to think for a few minutes about the words one wants to say before uttering them.
· [bookmark: _GoBack]One ought to be clear. It appears obvious, but not every person is clear in their communications. Sometime, people might try to avoid taking a definite stand on a topic or avoid "bad news." Consequently, the best method to avoid confusion is to say what one means by framing their message in a way that will be readily understood by all receivers. 
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